
2025 Media Guide
GIT SECURITY  

International
Compelling solutions through  
strategic partnerships

www.git-security.com

AI
 g

en
er

at
ed

 v
ia

 C
op

ilo
t



2 | 2025 Media Guide

GIT SECURITY

GIT SECURITY has a unique approach to the market and is the 
premier journal in the field of security publications.  
GIT SECURITY reaches out to end-users of security and fire 
protection equipment in key industries and targets all channels 
of distribution – from manufacturers to distributors, installers, 
consultants, system integrators and contractors. This approach 
offers marketers the opportunity to not only push products and 
solutions into the market but also to create a pull from the 
market by targeting end-users.

GIT SECURITY‘s market presence is one of the best of all safety 
and security magazines in the global markets, with a qualified 
circulation 4 issues of 20,000 copies each per year.

The high circulation numbers, in combination with a superior 
level of editorial quality and the journal‘s good reputation, are 
the key assets of GIT SECURITY. The integration of systems is 
crucial for our market, and GIT SECURITY takes this into 
 account with its comprehensive approach to  security, fire 
protection, and safety.

The publication deals with the diversity and complexity of 
safety and security topics in the 5 permanent sections of 
 Management, Security, Information Technology, Fire Protection, 
and Safety. The journal speaks to decision makers by 
 presenting market news and trends, and featuring products, 
 companies, and applications.

We offer unique cross-media opportunites through the 
 combination of newsletters, social media channels  and the 
online portal GIT-SECURITY.com.

Plus: Our new virtual symposium series titled Wiley Industry 
Talks, which is an event platform for a cross-industry exchange 
in the field of safety and security.
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Overview

Publication Frequency
4 issues per year

Volume
22nd year 2025

Circulation
Ø 20,000 print/ 
epaper per issue

Editor
Cinzia Adorno

Publishing Director
Steffen	Ebert

Team Lead Sales
Miryam Reubold

Advertising  
Administration
Claudia Vogel

Subscription
€ 57.30 (+ VAT)

Single Copy Rate
€ 17.00 (+ VAT, + Postage)

Subscription for students
€ 28.65 (+ VAT)

ISSN
2190-4367

Format of the magazine
DIN A4, 210 x 297 mm
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Analysis

Target breakdown END-Users

Section Ø %

Industry,	Energy	&	Utilities 23%

Transportation, Logistics & 
Traffic 16%

Retail 14%

IT, Telecom & Data Center 13%

Finance 11%

Healthcare 11%

Education 8%

Government 7%

GIT SECURITY is the security publication with the largest distribution 
in the global markets (20,000 copies print/epaper).

GIT SECURITY is targeting 50-50: 50% in the distribution channel for 
security products (distributors, installers, system integrators, contractors 
and consultants / see breakdown distribution channel) and 50% end-users 
of security products in key branches	(security	officers,	heads	of	depart-
ments,	project	managers,	facility	managers	and	IT	specialists	/	see	break-
down end-users).

Target breakdown of  
GIT SECURITY INTL coverage

Country / Region Ø % 

EMEA 
(Europe,	Middle	East,	Africa) 49%

APAC
(East	Asia,	South	East	Asia,	
Australia,	Oceania/Pacific)

24%

AMER
(North America, South America) 27%

Breakdown Distributors

Section Ø %

Installers 33%

Wholesalers/Retailers 27%

Integrators 23%

System Vendors 10%

Contractors 7%

49%

24%

27%

EMEA (Europe, Middle East, Africa)

APAC (East Asia, South East Asia, 
Australia, Oceania/Pacific)

AMER (North America, South America)

Distribution by  
economic area

Scope Print + Online 
(Date: 31.08.2024)

Copies/
Followers

Print Ø 5,000

Digital/Social Media 
GIT-SECURITY.com/GIT-SICHER-
HEIT.de
(monthly unique users)

Ø 22,598

Linkedin* 21,603

Newsletter 14,918

Scope total 64,119
* Sum of followers in our editorial team
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52 GIT SecurITy + ManaGeMenT 4/2008

Dear 
readers,
Who is Who in 
Security: 
BusinessPartner 
is the purcha-
sing section of 
qualified com-
panies for di-

rect contact. under the supplier’s 
logo you will find the company name, 
telephone number, fax, e-mail, web 
address and the core competence.

BusinessPartner on the internet: 
www.PRO-4-PRO.com/security .  
There you will find all companies as 
well – with links to their websites.

you belong to the most qualified sup-
pliers as well and set great store by 
20,000 opinion leaders reaching with 
each print issue? 

Advancis Software & Services GmbH
Monzastraße 4a · D-63225 Langen
Tel.: +49 (6103) 80735-0 · Fax: +49 (6103) 80735-11
info@advancis.de · www.advancis.de
WinGuard – Integral system for security and buil-
ding management, control and visualization, alarm 
management, video management, communication

Security Management

DORMA Holding GmbH + Co.KGaA
Division STA (Security, Time, Access)
Breckerfelder Str. 42-46 · D-58256 Ennepetal
Tel. +49 (0) 2333/793-0 · Fax +49 (0) 2333/793-495
info@dorma.com · www.dorma.com
Intelligent Door Management, Security Technique, 
Escape Route Security, Smoke Detectors for  
Homense, Access Control, Time Capture

Security Management

Security Management

emscreen – Electromagnetic Screening GmbH
Wallbergstr. 7 · D-82024 Taufkirchen
Tel. 089-614171-0 · Fax 089-614171-71
info@emscreen.de · www.emscreen.de
Bugging protection, rooms with electromagnetic
and acoustic shielding, turnkey security areas

Funkwerk plettac electronic GmbH
Würzburger Straße 150 · D-90766 Fürth
Tel. 0911/75884-0 · Fax 0911/75884-220
info@plettac-electronics.de
www.cctv-systeme.com
CCTV, system solution, system integration, video 
monitoring security, building management

Security Management

 

Honeywell Security Deutschland

Novar GmbH
Johannes-Mauthe-Straße 14 · 72458 Albstadt
Tel.: +49(0)74 31/8 01-0 · Fax: +49(0)74 31/8 01-12 20
www.honeywell.com/security/de
E-Mail: info.security.de@honeywell.com
Biometrics, video surveillance systems,  
access control, time recording

Security Management

LAMPERTZ GmbH & Co. KG
Industriestr. 24 · D-56472 Hof
Tel . 02661/952-0 · Fax 02661/952-99
info@lampertz.de · www.lampertz.de
IT Security, Data Processing Centre, Safety Cell, 
Risk Management, Certified Security, IT Security 
Room, Risk Analysis

Security Management

Schille Informationssysteme GmbH
Vahrenwalder Str. 7 · D-30165 Hannover
Tel. +49(0)511/9357-970 · Fax +49(0)511/9357-979
info@schille.com · www.schille.com
Facility and building management and security 
technology, fault and hazard management systems, 
OPC development, video surveillance systems

Security Management

Senstar GmbH
Riedheimer Strasse 8 · D-88677 Markdorf
Tel. +49 (0) 7544 9591-0 · Fax +49 (0) 7544 9591-29
info@senstar.de · www.senstar.de
Perimeter security systems, video motion detection, 
alarm management systems, consulting, commis-
sioning, service

Security Management

ATRAL-SECAL GmbH
Service Daitem
Thaddenstr. 4 · D-69469 Weinheim
Tel. +49(0)6201/6005-0 · Fax +49(0)6201/6005-15
info@daitem.de · www.daitem.de
Radio-controlled burglary alarm systems, radio-
controlled fire warning devices, distribution via 
 security suppliers

Alarm Management

Digisound Electronic GmbH
Oststraße 54 · 22844 Norderstedt
Tel. +49(0)40/526869-0 · Fax +49(0)40/526869-13
info@digisound.de · www.digisound.de
Acoustic buzzers, piezo-electric sounders,  
electronic beacons, speakers, and transducers

Alarm Management

TAS Telefonbau  
A. Schwabe GmbH & Co. KG
Langmaar 25 
D-41238 Mönchengladbach
Tel. +49 (0) 2166 858 0 · Fax: +49 (0) 2166 858 150
info@tas.de · www.tas.de
Manufacture and development of: alarm and con-
ference units, VoIP- or ISDN emergency technology, 
alarm transmission systems

Alarm Management

tetronik GmbH
Angewandte Elektronik und Nachrichtentechnik
Silberbachstr. 10 · D-65232 Taunusstein
Tel. +49-6128-963-1 · Fax +49-6128-963-499
info@tetronik.com · www.tetronik.com
Alarm and conferencing systems, ACD-systems, 
VoIP Gateways, emergency calling systems

Alarm Management

Be Part of the Section

Just send a mail to 
h.baumgartner@gitverlag.com

We will be glad to advise you!

Prices & Formats

1 	Cancellation	only	possible	up	to	8	weeks	before	
advertising deadline. Title page: the picture must 
be coordinated with publisher in advance and 
Wiley-VCH	has	exclusive	rights	of	it	for	6	months.

2 	Costs	per	thousand,	affixed	to	a	particular	page	
on advertisement or bound-in insert + insertion 
costs

3 	Costs	per	thousand	–	including	postage;	no	
discount	for	loose	inserts,	sample	must	be	sent	
before	order	can	be	accepted.

Advertisements width / height (mm) Price €

1/1 Page 210 x 297* 6,015

1/2 Page portrait 90 x 260 3,120

1/2 Page landscape 185 x 128 3,120

Juniorpage 137 x 190 3,335

1/3 Page portrait 58 x 260 2,395

1/3 Page landscape 185 x 85 2,395

1/4 Page classic 90 x 128 1,985

1/4 Page portrait 43 x 260 1,985

1/4 Page landscape 185 x 63 1,985

1/8 Page classic 90 x 63 1,420

1/8 Page landscape 185 x 30 1,420

Job Advertisements 25 % discount on regular advertisement prices

Preferred positions

Title Page + Story1 213 x 303 8,570

Inside	front/back	page1 210 x 297* 6,270

Outside Back page1 210 x 297* 6,650

1st right hand page in text1 185 x 260 6,650

Belly Band 450 x max. 100 6,735

Title corner 73 x 51 x 51* 2,045

Postcards2 on demand
* plus 3 mm overlap on all sides

Bound-in inserts width / height (mm) Price €

2-page A4 210 x 297 4.985
*	Head:	5	mm;	Foredge:	3	mm;	Foot	+	right:	min.	3	mm

Loose inserts3 weight

up to 25 g 310

up to 50 g 405

Terms of Payment:
Payment within 30 days without deduction. 

Bank details:
J.P. Morgan AG
Taunus Turm · Taunustor 1
60310	Frankfurt,	Germany
IBAN:	DE55501108006161517443
BIC:	CHASDEFX

VAT-Id.No.:	DE136766623
Tax No.: 47020/29082

All prices are subject to the statutory VAT.

The	new	price	list	comes	into	effect	on	 
1 October 2024 and supersedes all previous 
price lists.

Reprints and ePrints

For your internet presence we would be pleased to provide you with 
the	PDF	file	of	your	article	for	a	Nominal	charge	of	300 € (plus VAT).  
A	printable	PDF	is	available	at	a	price	of	980 € (plus VAT).

Prices	for	printing	and	delivery	of	your	reprint,	as	well	as	individual	
special	formats	(e.g.	with	cover	picture	and	and	display	ad	or	bundling	
of	articles)	are	available	on	request.	As	are	offers	for	reprints	and	
eprints	of	scientific	articles	from	Wiley	peer-reviewed	journals.
 
Contact:  
Miryam Reubold, +49 6201 606 127, miryam.reubold@wiley.com

BusinessPartner*  
(58 x 40 mm, w x h) Price € 4c*

4 issues 250
* until cancelled, price per advertisement
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IT Security, Data Processing Centre, Safety Cell, 
Risk Management, Certified Security, IT Security 
Room, Risk Analysis

Security Management

Schille Informationssysteme GmbH
Vahrenwalder Str. 7 · D-30165 Hannover
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Radio-controlled burglary alarm systems, radio-
controlled fire warning devices, distribution via 
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Manufacture and development of: alarm and con-
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Be Part of the Section

Just send a mail to 
h.baumgartner@gitverlag.com

We will be glad to advise you!

Honeywell Security

EXAMPLE

➛ 58 mm ➛
➛ 40 m

m
 ➛

BusinessPartner 
–	Presentation	in	
each issue plus  
basic entry on 
GIT-SECURITY.com
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Formats

1/3  Page 
Type Area/Bleed Size

Type Area:
portrait: 58 x 260 mm
landscape: 185 x 85 mm

Bleed Size:
portrait: 70 x 297 mm
landscape: 210 x 104 mm

1/4  Page 
Type Area/Bleed Size

Type Area:
portrait: 43 x 260 mm
landscape: 185 x 63 mm

Bleed Size: 
portrait: 54 x 297 mm
landscape: 210 x 82 mm

1/4 | 1/8
 Page Type Area/Bleed Size

Type Area:
classic: 90 x 128 mm

Bleed Size: 
classic: 102 x 147 mm

Type Area:
classic: 90 x 63 mm
landscape: 185 x 30 mm

Bleed Size: 
classic: 102 x 82 mm
landscape: 210 x 49 mm

1/1  Page 
Type Area/Bleed Size

Type Area:
185 x 260 mm

Bleed Size:
210 x 297 mm

1/2   Page 
Type Area/Bleed Size

Type Area:
portrait: 90 x 260 mm 
landscape: 185 x 128 mm

Bleed Size:
portrait: 102 x 297 mm 
landscape: 210 x 147 mm

Juniorpage
Type Area:
137 x 190 mm

Bleed Size: 
147 x 209 mm

Please provide advertisements in bleed 
size with 3 mm overlap on all sides.
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Magazine format
210 x 297 mm (width x height), A4 size
185 x 260 mm (width x height), print space
Number	of	columns:	3;	column	width	58	mm	or
Number	of	columns:	4,	column	width	43	mm

Print and binding methods
Sheet	offset,	adhesive	binding

Colours
Euro	scale

Screen ruling
70 ruling
Print	profile:	ISO	Coated_v2_300	(39L)

Loose inserts/Bound-in-inserts
Minimum insert size: 105 x 148 mm (w x h)
Maximum insert size: 200 x 287 mm (w x h),
the	back	fold	must	be	on	the	long	side	(287	mm)
Minimum	weight	for	single-sheets	inserts:	150	g/m²

The delivery quantity and delivery address  
as well as the delivery date are stated  
on	the	order	confirmation.

Data format
We	accept	the	following	data	formats:	 
PDF,	EPS,	TIFF,	JPG.

Please observe the following points:
1.	Embed	all	text	or	convert	it	into	streams.
2.	Use	only	CMYK	colours.
3.		With	pixel-oriented	data	formats,	we	require	a	
resolution	of	at	least	250	dpi.

4.		Do	not	compress	JPG	files	too	strongly,	or	this	
will	lead	to	visible	loss	of	image	quality.	Use	the	
“maximum” or “high” quality gradings.

 
To avoid errors, please observe the following:
Send	all	text	to	be	used	and	associated	files	toge-
ther. Attach a hard copy/print-out to the layout 
check.	Ensure	that	no	RGB	colours	are	used	in	any	
files,	including	the	associated	files.	For	files	from	
programmes	not	intended	for	the	creation	of	
printed	documents	(e.g.	Word,	Excel,	Powerpoint),	
the	files	must	always	be	converted.	This	means	
inevitable changes in data and considerable addi-
tional work, which we have to add to your invoice. 
 
Transmission options
by e-mail to claudia.vogel@wiley.com
 

Wiley-VCH GmbH
FAO: Claudia Vogel
Boschstrasse 12
69469 Weinheim, Germany
Tel.: +49 (0) 6201 606 758

Technical Specifications
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Issue 1 
February

2 
June

3 
September

4 
November

Publishing Date 20.02.2025 05.06.2025 25.09.2025 27.11.2025

Advertising Deadline 30.01.2025 15.05.2025 04.09.2025  06.11.2025

Editorial	Deadline	 16.01.2025 02.05.2025 21.08.2025 23.10.2025

GIT-SECURITY.com	 
Newsletter Send-Out

January 8 Intersec (1)
February 12 (2)  

March 12 (3)

April 16 (4),
May 14 (5),
June 18 (6)
July 16 (7)

August 13 (8)

September 17 (9),  
October 15 (10)

November 19 (11)
December 17 (12)

Branch Focus
Security + Safety for

Public Transportation / 
Retail

Critical	Infrastructure	/	
Airports + Ports Safe	City	/	Stadium Hotels / Banking

Special Focus Fire	Protection	/	Safety Access Control Perimeter Protection / 
Intrusion Detection Video Security

Trade Shows /  
Conferences

Intersec 
14–16	January	2025,	Dubai

CTX 
18–19	June	2025,	London

Intersec Saudi Arabia 
October 2025, Riyadh

Ifsec 
2–4	December	2025,	London

Sicur 
25–28	February	2025,	Madrid

SicherheitsExpo 
25–	26	June	2025,	Munich

Expoprotection 
November 2025, Paris

Intersec 
January 2026, Dubai

ISC West 
1-4 April 2025, Las Vegas

Feuertrutz 
25–26	June	2024,	Nuremberg

Sicurezza 
19-21 November 2025, Milano

The Security Event 
8-10 April 2025, Birmingham

    GIT 
SECURITY

AWARD
DEADLINE

Product Submission  
March 31

    GIT 
SECURITY

AWARD
VOTING

    GIT 
SECURITY

AWARD
PRESENTATION

Security Management 
Market and Background,  
Market Trends, Security Services, 
Management Systems, PSIM

◾ ◾ ◾ ◾

Video Surveillance 
CCTV, Data Recording,  Trans mission 
and	Encryption,	Video	Analysis	and	
Processing, Storage, Deep Learning

◾ ◾ ◾ ◾

Communication  
Control Rooms, Communication 
Software,	Alarm	Systems,	Radio	&	
Intercom, Monitors

◾ ◾

Access Control 
Terminals, Card Technology, ID cards, 
Locking Systems, Physical Access 
Control,	Biometrics,	RFID,	Evacuation,	
Smart Access

◾ ◾ ◾ ◾

IT Security 
Security Data Rooms, Network 
Security,	Back-Up	Systems,	Data	
Protection 

◾

Perimeter Protection 
Fences, Intrusion Prevention, Intruder 
Alarm, Motion Detection, Barriers, 
Automatic Number Plate Recognition

◾ ◾ ◾ ◾

Fire Protection 
Fire Prevention, Fire Detection, 
Evacuation,	Alarm	Systems,	
Extinguisher	Systems

◾ ◾ ◾ ◾

Work Safety/Alarm Systems 
Gas Detection, Alarm Systems, Personal 
Safety	Equipment,	Explosion	Detection,	
Handling	of	Hazardous	Materials

◾ ◾ ◾ ◾

Dates & Contents
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GIT Target Group Portal GIT-SECURITY.com
GIT-SECURITY.com	is	designed	for	security	professionals	and	 
offers	various	opportunities	to	gain	targeted	exposure	to	an	 
international audience.

Display/Banner Advertising
Give	your	company	a	face,	show	presence,	communicate	 
a	product	launch	–	and	benefit	from	our	reach!

Supplement	your	print	advertising	in	GIT	SECURITY	with	an	image	 
campaign on GIT-SECURITY.com and increase your market penetration.

Billboard** 970 x 250 Pixel € 2,490 /	month,	run	of	site*

Leaderboard** 728 x 90 Pixel € 1,490 /	month,	run	of	site*

Wide Skyscraper** 160 x 600 Pixel € 1,630 /	month,	run	of	site*

Medium Rectangle** 300 x 250 Pixel € 1,310 /	month,	run	of	site*

*	“run	of	site“	means	that	the	ad	placements	may	appear	on	any	page	of	the	target		site.	 
They will be shown randomly in a rotating scheme by each new page impression  
(maximum	of	four	banners	at	one	position).
**	the	mobile	optimized	version	requires	an	additional	Medium	Rectangle	format	(300	x	250	px)

Top Feature (Content ad)
Promote your product, your application note, your  
event	or	any	other	highlight	on	the	“cover	page”	of	 
GIT-SECURITY.com. Reach your target group 24/7/365.

Scope of services and specifications:  
Headline, teaser text (max. 120 characters), text (max. 4,000 char). 
Text	please	formulated	in	a	factually	neutral	way.	At	least	1	image	
(format	1.5	to	1,	e.g.	W	x	H	750	x	500	px,	max.	250	KB),	further	
images	possible	(format	as	above),	captions	with	exact	assignment	
to	the	images.	Target	URL	if	possible
Running Time: two weeks prominent as a Top Feature 
Story. Permanently in the respective portal category *€ 1,580

Combinated Offer: Top Feature on Portal + Newsletter € 2,650
* In a rotation scheme with three other Top Feature Stories. Text is subject to editorial criteria.

Content Banner
The	content	banner	is	placed	in	the	centre	of	the	editorial	content	
and	is	thus	optimally	integrated	into	the	user‘s	reading	flow

Text Ad: Teaser text with link to your article or website € 1,650
Banner Ad: Leaderboard 728 x 90 pixels € 1,790

Whitepaper | Application Note
The	ideal	format	to	present	your	expertise	in	full	detail	and	to	generate	leads.	
Application	notes,	market	or	case	studies	are	the	perfect	presentation	 
form	for	companies,	whose	content	differs	from	their	competitors‘.

Scope of Service:  
Teaser text, product photos, company 
contacts,	PDF	for	download

€ 1,080 / 6 months

Webcast | Video
This	multimedia	advertising	format	is	the	perfect	complement	 
to your banner advertising and whitepapers.

Scope of Service:  
Teaser text, product video, company address € 1,090 / 6 months

Accesses to GIT-SECURITY.com/GIT-SICHERHEIT.de  
(Plausible Analytics)
Page Impressions/Month 36,619
Visits/Month 23,900
Mean	values	from	the	1st	half	of	2024

See	next	page	for	technical	specifications

Desktop

Medium 
Rectangle

€ 1,310

Top Feature

Top
Feature 
€ 1,580

Leaderboard
€ 1,490

Billboard
€ 2,490

Wide Skyscraper
€ 1,630

either/or
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Newsletter GIT SECURITY International

Technical Data
Please	send	your	files	by	mail	to	your	sales	representative.	 
We	will	take	care	of	all	further	steps.

Banner (Website)
Size	of	data:	max.	200	KB
Data	formats:	GIF,	JPG,	PNG,	HTML5,	any	kind	of	Redirect/Tag

Banner (Newsletter)
Size	of	data:	max.	200	KB
Data	formats:	GIF,	JPG,	PNG

Target-website
Please	tell	us	the	exact	URL,	where	your	banner	should	be	linked	to.

Webcast
Data	format:	any	video	format	is	possible
Size	of	data:	max.	40	MB	or	Youtube	link

GIT SECURITY International	informs	its	newsletter	subscribers	
monthly about current industry events, top news and 
application  stories. It contains latest products, services and 
events.

Newsletter: Banner formats & prices
With	the	booking	of	a	„Feature“,	your	content	will	be	placed	
on	one	of	the	prominent	feature	positions

Full Banner 468 x 60 Pixel € 1,560

Medium Rectangle 300 x 250 Pixel € 1,210

Feature Newsletter 
(Content ad)

Headline, teaser text (max. 120 
characters), text (max. 4,000 char). 

Text	please	formulated	in	a	factually	
neutral	way.	At	least	1	image	(format	 

1.5 to 1, e.g. W x H 750 x 500 px, max. 
250	KB),	further	images	possible	 

(format	above),	captions	with	exact	 
assignment to the images.  

Target	URL	if	possible

€ 1,410

Content Ad direct € 1,410

Combo offer:  
Top Feature on website + newsletter € 2,650

Event announcement:  
name and date 50 characters, call-to-action  
70 characters, graphic 476 x 315 pixels, external link

€ 515

Job advertisement:  
description	of	position	50	characters,	call-to-action	 
70 characters, graphic 476 x 315 pixels, external link

€ 570

Material	delivery	at	the	latest	7	days	before	the	dispatch	date	of	the	booked	newsletter.

Newsletter Key Figures 2024
Number	of	recipients 14,918
Open Rate (MV) 10.8 %
Click Through Rate (MV) 1.3 %
MV	=	Mean	value	of	24	newsletters	sent	out

Medium 
Rectangle

€ 1,560

Full Banner
€ 1,210

Feature
€ 1,410

Exclusive	
access to your 

customers

Single Sponsored 
Newsletter 

5,985 €
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PRO-4-PRO —  PRODUCTS FOR  PRO FESSIONALS — 
is	the	unique	product	database	for	vertical	B2B	markets.	

PRO-4-PRO	is	Wiley's	cross-media	concept.	The	possibility	of	presenting	
your company both online and in relevant trade journals ensures that your 
advertising	measures	are	as	eff	ective	as	possible	—	if	we	optimise	for	you,	
with a built-in lead guarantee. 

 ▪   Extended	company	presentation	500	€

 ▪   detailed company and product description

 ▪ 		individual	optimization	for	search	engines	(e.g.	SEO	for	Google)

 ▪   Lead Generation Tool

The Product Portal 
for	Lead	Generation

GIT-SICHERHEIT.DE/EN/PRODUCTS

6 Months / price € 12 Months / price €
Company presentation 1,410 2,250
Product entry 335 585
Refresher 295 530

Package deals Runtime 12 Months / price €
Pro Package 4 Product presentations 1,775
Premium Package 8 Product presentations 3,280
Business Flat all your product texts that you 

send us within 12 months
5,315
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Defi nitions

1. In these terms and conditions:

 (a)  “Wiley” means the company within the John Wiley & Sons group that is providing the Advertising and 
Reprint	services	as	set	out	on	the	Booking	Confi	rmation	or	invoice	issued	by	the	Wiley	group	entity	or	its	
authorised agent.

 (b)  “Advertising” means any advertisements requested by the Customer to be displayed in products owned 
or	controlled	by	Wiley	or	any	third	party	partner	of	Wiley	and	includes	both	advertising	that	appears	in	
Wiley’s or its third party partners’ print publications (“Print Advertising”) and advertising that appears 
electronically	on	any	of	Wiley’s	websites,	or	any	application	or	other	digital	format	owned	or	controlled	
by	Wiley	or	any	third-party	partner	of	Wiley	(“Online	Advertising”).

 (c)  “Customer”	means	a	person	or	entity	who	is	placing	an	order	for	advertising	or	reprint	production	with	
Wiley	and	includes	an	advertiser	on	whose	behalf	advertising	is	placed,	and	any	media	agency	or	compa-
ny	that	may	arrange	advertising	or	reprints	for	its	clients.

 (d)  “Booking Confi rmation”	means	the	confi	rmation	provided	by	Wiley	which	sets	out	the	details	of	the	
	Advertising.	For	Reprints,	it	consists	of	an	email	confi	rmation	sent	by	Wiley	to	confi	rm	the	Reprint	order.

 (e)  “Insertion Order” or “Purchase Order”	means	a	document	provided	by	the	Customer	for	ordering	Ad-
vertising	or	Reprints	which	confi	rms	the	agreed	details.

	 (f)	 	“Reprint” means	print	or	physical	goods,	being	a	specifi	ed	number	of	reprints	of	articles	or	other	ma-
terial	 (for	example,	pre-loaded	USBs),	as	 requested	by	 the	Customer	and/or	ePrints	which	are	digital	
versions	of	articles	or	other	materials	hosted	by	Wiley	or	its	licensees	and	linked	from	a	Wiley	website,	an	
email or a Customer website (“ePrints”).

 (g)  “Reprint Quotation”	means	a	document	supplied	to	the	Customer	by	Wiley	which	sets	out	the	details	of	
the	quotation	for	Reprints.

 (h)  “Terms” means these terms and conditions.

ADVERTISING TERMS

2.	 	In	submitting	Advertising	to	Wiley,	the	Customer	grants	Wiley	a	worldwide,	royalty-free,	irrevocable	licence	
to	publish	and	print	the	Advertising	as	set	out	in	the	Booking	Confi	rmation	as	well	as	the	right	to	sub-license	
all such rights to any third-party provider.

3.	 	Wiley	will,	or	will	instruct	its	affi		liates	to,	use	commercially	reasonable	eff	orts	to	publish	the	Advertising	in	
the	format	and	in	the	position	as	set	out	in	the	Booking	Confi	rmation,	however	all	Advertising	is	subject	to	
editorial	approval	and	Wiley	reserves	the	right	to	vary	the	placement	of	Advertising	within	a	print	product	or	
online site or digital product when necessary.

4.	 	Wiley	 reserves	 the	 right	 at	 any	 time	 to	 refuse	 or	withdraw	 from	publication	 Advertising	which	 is	 not	 in	
	accordance	with	the	specifi	cations	provided	in	the	Booking	Confi	rmation,	these	Terms	or	is	otherwise	inap-
propriate	in	Wiley’s	sole	and	reasonable	discretion.	Notwithstanding	the	foregoing,	Wiley	has	no	obligation	
to	review	or	approve	Advertising	copy	(for	compliance,	appropriateness,	or	otherwise).	Wiley	may	publish	
the Advertising with a heading ‘Advertising’ or in some other manner to distinguish the advertising material 
from	editorial	material.	If	and	to	the	extent	that	the	Advertising	does	not	conform	to	Wiley’s	then-eff	ective	
production	specifi	cations,	Wiley	reserves	the	right	to	make	technical	modifi	cations	as	necessary	to	conform	
to	such	specifi	cations.

5.		If	Wiley	is	creating	advertising	copy	on	behalf	of	the	Customer,	Wiley	will	provide	fi	nal	copy	for	the	Customer’s	
approval by email.

6.	 	Customer	 is	solely	responsible	 for	compliance	with	all	 laws,	standards,	 industry	codes	and	other	binding	
guidelines	as	to	the	content	of	the	Advertising,	whether	created	by	Wiley	on	its	behalf	or	provided	to	Wiley,	
including but not limited to all applicable medical advertising regulations.

7.	 	The	Customer	will	supply	an	authorised	Purchase	Order	or	 Insertion	Order	to	Wiley	for	Print	Advertising	
and	Online	Advertising.	Advertising	bookings	 cannot	be	 reserved	without	 receipt	of	 the	aforementioned	
documents.	Orders	for	booking	of	Online	Advertising	must	be	received	at	least	7	business	days	in	advance	
of	the	proposed	fi	rst	run	date.	Wiley	cannot	guarantee	that	orders	received	after	this	time	will	be	fulfi	lled.	
Customer shall book Online Advertising on a monthly basis unless otherwise expressly set out in the Booking 
Confi	rmation.	Publication	dates	specifi	ed	in	the	rate	cards	may	be	subject	to	changes	at	the	discretion	of	
Wiley;	new	publication	dates	will	be	communicated	to	the	Customer	prior	to	publication,	at	point	of	order	
confi	rmation	where	possible.

8.	 	The	Customer	must	submit	the	required	copy	for	Print	Advertising	on	the	material	submission	date	as	set	
out	in	the	Booking	Confi	rmation	(“Materials	Due	Date”).	If	a	Customer	fails	to	provide	the	Print	Advertising	
copy	for	a	confi	rmed	booking	by	the	Materials	Due	Date,	the	Customer	may	be	charged	for	Print	Advertising	
unless	a	cancellation	has	been	approved	by	Wiley	in	writing.	If	Wiley	accepts	copy	for	the	Print	Advertising	
after	the	Materials	Due	Date,	Wiley	makes	no	representations	that	Print	Advertising	will	be	published	and	
the	Customer	will	have	no	claim	against	Wiley	for	credit	or	republication	in	the	event	of	non-publication,	or	if	
the	Print	Advertising	is	published	in	another	manner	or	format	than	as	set	out	in	the	Booking	Confi	rmation.

9.	 	Customer	must	submit	Print	Advertising	copy	in	compliance	with	the	artwork	and	data	specifi	cations	as	set	
out	in	the	Booking	Confi	rmation,	or	as	previously	provided	by	Wiley	in	relation	to	the	particular	publication.

10.		Customer	shall	deliver	and	shall	be	solely	responsible	for	providing	to	Wiley	all	of	the	text,	pictures,	graphics,	
sound,	video,	programming	code	and	other	media	which	comprise	the	graphic	or	html	fi	le	that	comprises	
the	Online	Advertising	in	conformance	with	Wiley’s	delivery	specifi	cations.

11.		Wiley	makes	no	guarantees	as	to	the	number	of	visitors	to	any	Wiley	site	or	digital	product	or	the	number	
of	impressions	at	any	Wiley	site	or	digital	product,	unless	such	guarantees	are	expressly	made	in	writing	by	
Wiley	in	the	Booking	Confi	rmation.	Any	‘impression	goals’	or	the	like	provided	are	non-binding.	Online	Ad-
vertising	described	in	the	Booking	Confi	rmation	as	‘100%	sponsorships’	will	not	be	subject	to	any	impression	
or viewability guarantees.

12.		Wiley	will	provide	reporting	at	the	end	of	the	Online	Advertising	campaign,	or	otherwise	as	requested	within	
a	reasonable	time	of	request,	to	give	details	of	Online	Advertising	performance	(i.e.	impressions,	clicks).	Real	
time	transparency	of	campaigns	can	be	managed	by	the	Customer	by	using	Google	Ad	Manager.

13.		Unless	specifi	cally	set	out	in	the	Booking	Confi	rmation	and	agreed	in	writing	by	Wiley,	Online	Advertising	will	
not be behind a registration barrier. The Customer acknowledges that Online Advertising placed on Wiley 
Online Library will be viewable by both subscribers and non-subscribers to Wiley Online Library. For the 
avoidance	of	doubt,	Print	Advertising	may	be	viewable	by	non-subscribers	to	journals	or	periodicals.

14.		In	relation	to	Online	Advertising	to	be	included	in	email	alerts	to	subscribers	and	other	authorised	users	of	
Wiley’s	products	(“Email	Alerts”),	Wiley	cannot	guarantee	the	send	date	of	any	Email	Alert	advertising	unless	
otherwise	expressly	agreed	in	the	Booking	Confi	rmation.

15.		The	sole	remedy	for	any	failure	by	Wiley	to	provide	any	Advertising,	is	that	the	Customer	will	be	provided	
with	a	period	of	Online	Advertising	or	additional	Print	Advertising	in	an	equivalent	placement	and	for	a	set	
period	of	time	as	determined	by	Wiley.	Wiley	will	not	be	responsible	for	any	failures	that	are	not	caused	by	
Wiley.	Wiley	cannot	guarantee	that	such	‘make-up’	bookings	can	be	made	in	the	month	following	the	initial	
Advertising period.

16.  In submitting Advertising to Wiley, the Customer warrants and represents that:

	 (a)	 	publication	of	any	Advertising	(including	any	Advertising	copy	that	is	created	by	Wiley	on	behalf	of	the	
Customer	which	has	been	approved	by	Customer)	in	the	manner	set	out	in	the	Booking	Confi	rmation	
will	not	breach	or	infringe	any	copyright,	patent,	trademark,	trade	secret	or	obligation	of	confi	dentiality	
or	privacy,	any	law	of	defamation	or	obscenity,	or	any	relevant	law	or	regulation	concerning	advertising	
or	promotions,	including	any	medical	advertising	laws,	industry	codes	or	regulations;

 (b)  the Customer has the right to grant the licence to Wiley to use the Advertising as contemplated by these 
Terms;

	 (c)	 	the	Advertising	 is	accurate,	truthful	and	non-	deceptive	and	does	not	violate	any	 laws	regarding	false	
advertising;

 (d)  the Advertising does not violate any other applicable law, statute, ordinance or regulation, including 
without	limitation	any	laws	and	regulations	governing	export	control;

 (e)  the Advertising is not and does not contain content that is lewd, pornographic or obscene, excessively
profane,	 racist,	 ethnically	 off	ensive,	 threatening,	 infringing,	 excessively	 violent,	 libellous,	 gambling-	
related,	or	promote	any	discriminatory	activity,	promote	illegal	drugs	or	arms	traffi		cking,	create	a	risk	to	
a	person‘s	safety	or	health,	compromise	national	security	or	interfere	with	an	investigation	by	law	enfor-
cement	offi		cials	or	is	off	ensive,	misleading,	deceptive	or	destructive,	and	does	not	promote,	advocate	or	
facilitate	terrorism,	terrorist-related	activities	or	violence;

	 (f)	 	Online	Advertising	does	not	create,	facilitate	the	creation	of	or	exploit	any	security	vulnerabilities	in	a	
user‘s	computer,	promote	programs	which	compensate	or	provide	incentives	to	users	for	clicking	ads	or	
off	ers,	performing	searches,	surfi	ng	websites	or	reading	emails	or	contain	viruses,	trojan	horses,	worms,	
time	bombs,	cancelbots	or	other	harmful	or	deleterious	programming	routines	whether	similar	or	dissi-
milar	to	the	foregoing;	and

	 (g)	 	Customer	has	obtained	written	consent	to	display	the	name	or	image	of	any	living	person	in	any	Adver-
tising.

17.  The Customer acknowledges that in relation to Advertising, Wiley makes no representation or warranty (i) 
that	any	publication	of	any	Advertisement	will	be	confi	ned	to	persons	resident	in	various	countries	(ii)	of	the	
exact	number	of	page	impressions	that	will	be	delivered,	(iii)	regarding	the	quality	of	reproduction	of	the	
Advertisements;	or	(iv)	as	to	the	availability	of	any	Online	Advertising	site	or	digital	product.

18.		In	addition	to	the	Terms,	the	following	clauses	of	the	standard	terms	and	conditions	of	the	Interactive	Ad-
vertising	Bureau	for	Media	Buys	of	Less	than	One	Year	(“IAB Terms”) will apply to all Online Advertising 
services, with Wiley being the ‘Media Company’ and Customer being the ‘Agency’ and ‘Advertiser’ (unless the 
Customer	is	a	media	agency	booking	advertising	on	behalf	of	a	customer	in	which	case	it	will	be	the	Agency,	
with its customer being the Advertiser):

	 (a)	 Section	II	(Ad	Placement	and	Positioning);
 (b) Section IV (Reporting) (excluding clause IV(b))
	 (c)	 Section	XII	(Non-Disclosure,	Data	Usage	and	Ownership,	Privacy	and	Laws’)
	 (d)	 Section	XIII	(Third	Party	Ad	Serving	and	Tracking)

	 	In	the	event	of	any	inconsistencies	between	the	IAB	Terms	and	these	Terms,	these	Term	will	prevail,	to	the	
extent	of	the	inconsistency.

REPRINT TERMS

19.  A Reprint Quotation will be provided to the Customer by Wiley. The Customer must provide a Purchase Or-
der	or	return	the	Reprint	Quotation	and	provide	all	relevant	details	in	order	to	submit	an	order	for	producing	
the Reprint and in doing so, the Customer agrees to be bound by these Terms. Wiley may issue a Booking 
Confi	rmation	to	confi	rm	the	Order.

20.		The	Reprints	are	solely	for	the	use	of	the	Customer	and	may	not	be	re-sold,	posted	on	the	internet	(other	
than	as	permitted	for	ePrints	in	the	format	specifi	ed	by	Wiley)	or	reproduced	in	any	other	format	or	media	
without	the	express	written	permission	of	Wiley	and	payment	of	the	appropriate	licence	fee.	The	Reprints	
must	not	be	amended	or	modifi	ed	in	any	way	after	delivery.	If	the	Customer	wishes	to	append	or	add	any	
material	to	a	Reprint	it	shall	inform	Wiley	at	the	time	of	making	the	order	and	pay	any	additional	fees	char-
ged by Wiley. Wiley reserves the right to accept or decline any such request in its sole discretion.

21.		For	ePrints,	the	Customer	will	be	provided	with	a	link	and	is	entitled	to	the	number	of	downloads	of	ePrints,	
as	specifi	ed	in	the	Reprint	Quotation	and/or	Booking	Confi	rmation.	The	Customer	may	opt	to	pay	a	premium	
price	and	have	a	print	download	option	on	ePrints	if	confi	rmed	in	the	Booking	Confi	rmation.

22.		Wiley	will	use	commercially	reasonable	eff	orts	to	deliver	the	Reprints	by	the	date	specifi	ed	by	the	Customer	
(if	any)	in	the	accepted	Reprint	Quotation,	however	Wiley	will	not	be	liable	for	any	non-delivery	or	late	deli-
very.

23.		It	is	the	responsibility	of	the	Customer	to	notify	Wiley	in	writing	of	any	damage	or	shortage	within	30	days	
of	the	date	of	actual	delivery	of	physical	Reprints	to	the	Customer.	Wiley	will	take	no	responsibility	for	any	
damage	or	shortage	notifi	ed	after	this	period	has	expired.

Advertising and Reprint Production 
Terms and Conditions
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PRICING

24.		The	price	for	the	Advertising	is	set	out	in	the	Booking	Confi	rmation.	An	invoice	will	be	sent	by	Wiley	to	the	
Customer	following	print	publication	or	digital	campaign	fulfi	lment.

25.		The	price	for	producing	the	Reprints	is	set	out	in	the	Reprint	Quotation	and	is	valid	for	30	days	from	the	date	
of	issue.	The	price	quoted	includes	a	maximum	of	three	(3)	proofs	of	the	Reprint.	Should	Customer	require	
any	additional	proofs,	these	will	be	subject	to	an	additional	charge	at	the	discretion	of	Wiley.	 If	a	Reprint	
Quotation	has	been	provided	in	advance	of	the	printing	date,	the	details	of	the	order	may	change	upon	prin-
ting.	In	this	event,	Wiley	reserves	the	right	to	amend	the	Reprint	Quotation	to	refl	ect	any	changes	including,	
without	limitation,	page	length.	If	a	Customer	requires	a	pro	forma	invoice,	Wiley	can	issue	an	invoice	after	
the	order	is	confi	rmed.

CANCELLATION

26.		If	the	Customer	wishes	to	cancel	Advertising	after	the	provision	of	an	Insertion	Order	or	Purchase	Order,	
the	Customer	must	immediately	notify	Wiley	in	writing.	For	Print	Advertising,	the	Customer	may,	at	Wiley’s	
discretion,	still	be	liable	for	any	charges	where	cancellation	requests	are	received	after	the	Materials	Due	
Date	for	that	Advertising.	For	Online	Advertising,	unless	the	Booking	Confi	rmation	has	specifi	ed	that	such	
Online Advertising is non-cancellable, the Customer may cancel Online Advertising on 14 days’ written notice 
to	Wiley	with	no	penalty,	provided	that	the	Customer	shall	pay	all	fees	for	all	Advertising	within	the	14-day	
notice	period	up	until	the	eff	ective	date	of	termination	and	if	there	are	any	custom	content	or	development	
for	any	Advertising,	the	Customer	shall	pay	for	the	provision	of	all	services	performed	up	to	the	eff	ective	date	
of	termination.

27.		On	receipt	of	a	cancellation	request,	Wiley	will	use	reasonable	commercial	endeavours	to	ensure	the	Adver-
tising	is	not	published	or	for	Online	Advertising,	that	it	is	withdrawn,	however	Wiley	will	not	be	liable	for	any	
loss	or	damage	that	may	be	occasioned	by	the	publication	of	Advertising	cancelled	by	the	Customer	after	the	
Materials Due Date or Insertion Order is received.

28.		Reprint	cancellations	will	be	subject	to	a	cancellation	fee	based	on	the	value	of	the	total	order	(excluding	
shipping and expedited delivery charges) and the point in the production process which has been reached 
at the time Wiley receives the cancellation:

English Language Translations

Point	of	Cancellation
%	of	order	value	–
excluding shipping 
&	expedited	delivery	fees

Point	of	Cancellation
%	of	order	value	–
excluding shipping 
&	expedited	delivery	fees

Purchase Order /
confi	rmed	order	
received

5%
Purchase Order /
confi	rmed	order	
received

5%

Order sent to printer / 
Proof	compiled 10% Translation work started 50%

Proof	approved	by	
customer 25% Proof	approved	by	

customer 75%

ePrint created 35% ePrint created 35%

Copies printed /
ePrint supplied 100% Copies printed /

ePrint supplied 100%

GENERAL TERMS

29.		If	a	Customer	breaches	these	terms,	fails	to	pay	for	Advertising	or	Reprints,	enters	into	bankruptcy	or	where	
it	is	a	corporation	or	other	legal	entity,	passes	a	resolution	for	administration,	winding	up	or	liquidation,	has	
a receiver or manager appointed, or enters into an arrangement with its creditors other than in the ordinary 
course	of	business,	or	any	other	event	occurs	or	proceeding	is	taken	with	respect	to	the	Customer	in	any	
jurisdiction	which	has	an	eff	ect	equivalent	or	similar	to	any	of	the	events	mentioned,	then	Wiley	may,	in	its	
sole discretion and without limitation:

	 (a)	 	cancel	any	provision	of	credit	to	Customer;
	 (b)	 	require	cash	pre-payment	for	further	orders	until	all	outstanding	debt	is	paid	in	full	or	Wiley	determines	

that	the	initial	insolvency	event	has	ceased	to	occur;
	 (c)	 	cease	publication	of	further	Advertising	or	terminate	an	agreement	for	Advertising;
	 (d)	 	withhold	any	discounts	or	rebates	previously	granted	to	the	Customer;	or
 (e)  exercise any other rights at law or equity.

30.  Wiley will send invoices to the Customer at the address provided. Should a Purchase Order number be a 
prerequisite	for	payment	of	 invoice,	 the	Customer	must	supply	this	at	the	point	of	confi	rming	the	order.	
All delivery addresses must be accompanied by a contact name and telephone number, as well as a VAT 
number	(relative	to	the	country	on	the	invoice	address)	or	other	business	identifi	er	or	information	as	may	
be	required	by	Wiley	(eg.	GST	registration,	W9	form)	as	notifi	ed	by	Wiley.	Please	note	that	Wiley	is	unable	to	
accept any PO Box addresses.

31.		Prices	are	shown	exclusive	of	GST,	VAT	and	other	sales	taxes,	unless	otherwise	expressly	indicated	by	Wiley	
in	writing.	Prices	are	also	exclusive	of	all	handling,	packing,	freight,	shipping,	customs	duties,	levies,	import	
duties	and	insurance	charges	unless	otherwise	agreed	in	writing.	Amounts	received	will	be	free	from	and	
clear	of	any	other	taxes	imposed	by	any	tax	authority,	such	as	withholding	tax,	and	if,	for	some	reason,	such	
amounts are subject to any withholding tax or other relevant taxes, then the Customer is liable to pay such 
tax	and	Wiley	will	receive	the	full	amount	set	out	in	the	Booking	Confi	rmation.

32.		Customer	shall	pay	all	invoices	in	full	will	be	made	within	30	days	of	the	date	of	an	invoice,	unless	otherwise	
agreed in writing between the Parties.

33.		If	the	Customer	fails	to	make	any	payment	due	to	Wiley	under	this	Agreement	by	the	due	date,	then,	without	
limiting Wiley‘s remedies, the Customer shall pay interest on the overdue amount at a rate which will be the 
lesser	of:	(i)	0.5%	per	month,	such	interest	to	accrue	on	a	daily	basis	from	the	due	date	until	actual	payment	
of	 the	overdue	amount,	whether	before	or	after	 judgement;	or	 (ii)	any	 relevant	maximum	statutory	 rate	
allowable in the jurisdiction where the Wiley entity is located, such interest to accrue in accordance with the 
relevant statutory provisions. Customer shall pay the interest together with the overdue amount.

34.		Wiley	excludes	all	implied	conditions	and	warranties	from	these	Terms,	apart	from	any	condition	or	warranty	
which	cannot	be	excluded	by	the	operation	of	law.	Wiley	limits	its	liability	for	any	breach	of	any	non-exclu-
dable	condition	or	warranty,	at	Wiley’s	option,	to	the	resupply	of	the	Advertising	or	Reprint	or	the	payment	
of	the	cost	of	the	resupply.	Subject	to	the	foregoing,	Wiley	excludes	all	other	liability	to	the	Customer	for	
any costs, expenses, losses and/or damages incurred in relation to any Advertising or Reprints produced 
by	Wiley,	howsoever	that	liability	arises.	Wiley	will	not	be	liable	for	indirect	or	consequential	losses,	loss	of	
profi	ts,	loss	of	revenue	or	loss	of	any	business	opportunity.

35.		Customer	will	indemnify	Wiley	and	its	offi		cers,	employees,	contractors	and	agents	against	any	costs,	expen-
ses	(including	reasonable	attorney’s	fees),	losses,	damages	and	liability	suff	ered	or	incurred	by	them	arising	
from	the	Customer’s	breach	of	these	Terms	and	any	negligent	or	unlawful	act	or	omission	of	the	Customer	
in	connection	with	the	Advertising	or	use	of	the	Reprints.

36.		Wiley	will	not	be	liable	for	any	delay	or	failure	to	publish	Advertising	or	to	deliver	Reprints	caused	by	a	factor	
outside	Wiley’s	reasonable	control	(including,	without	limitation,	war;	civil	disorder;	strike;	fl	ood;	fi	re;	storm;	
accident;	terrorism;	governmental	restriction;	infectious	disease;	epidemic;	pandemic;	public	health	emer-
gency;	embargo;	power,	telecommunications	or	Internet	failures;	damage	to	or	destruction	of	any	network	
facilities;	the	enactment	of	any	law,	executive	order,	or	judicial	decree;	or	any	other	circumstance	beyond	
Wiley’s	control	whether	similar	or	dissimilar	to	the	foregoing).

37.  Wiley will retain copyright and all other intellectual property rights and proprietary rights in Wiley’s publi-
cations, proposals, and products and services. Customer acknowledges and agrees that Wiley may process 
Customer’s	personal	data,	including	storing	or	transferring	data	outside	of	the	country	of	Customer’s	resi-
dence, in order to process transactions related to these Terms and to communicate with Customer, and that 
Wiley has a legitimate interest in processing Customer’s personal data. Wiley will comply with all applicable 
laws, statutes and regulations relating to data protection and privacy and will process such personal data in 
accordance with Wiley’s Privacy Policy located at: www.wiley.com/privacy.

38.		By	submitting	an	order	for	Reprints	and/or	Advertising	in	the	manner	set	out	above,	the	Customer	agrees	
to	be	bound	by	these	Terms.	In	the	event	of	any	confl	ict,	the	order	of	precedence	will	be	as	follows:	(i)	these	
Terms,	(ii)	Booking	Confi	rmation,	(iii)	Insertion	Order	or	Purchase	Order	signed	by	both	parties.	Where	ge-
neral	terms	and	conditions	of	business	are	proposed	by	the	Customer,	those	will	not	have	any	application	
unless signed by Wiley.

39.		All	warranties	and	 indemnities	stated	 in	 these	Terms	will	 survive	 the	 termination	of	any	arrangement	or	
contract which is subject to these Terms.

40.		The	law	of	the	corporate	domicile	of	the	Wiley	entity	which	issues	the	Booking	Confi	rmation	and	invoice	to	
the	Customer	will	govern	these	Terms,	without	regard	to	confl	ict	of	law	rules.	The	parties	agree	to	submit	to	
the	exclusive	jurisdiction	of	the	courts	located	in	the	corporate	domicile	of	the	aforesaid	Wiley	entity	for	the	
adjudication	of	all	disputes	arising	in	connection	with	these	Terms.

Advertising and Reprint Production 
Terms and Conditions
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Wiley	is	a	world	leading	publisher	of	
academic,	scientific	and	professional	
information,	and	the	world’s	largest	
society journal publisher. Wiley has a 
rich	source	of	essential	content,	inclu-
ding	a	large	portfolio	of	peer-reviewed	
journals serving the knowledge ecosys-
tem in science and engineering.

We develop bespoke projects, linked to 
an	extensive	range	of	publications	
available on Wiley Online Library. Our 
global online resource includes 1,700+ 
journals and over 8 million articles. 
Through	the	reach	and	credibility	of	our	
extensive	portfolio,	we	support	your	
marketing and customer engagement 
strategies, maximizing their impact.
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